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Sustainability

Represents responsible 
management model and 

commitment to ethics, 
transparency, justice as 

well as collaboration with 
our stakeholders regardless 

of the location where we 
operate.

Work ethics  
and commitment  
  to the society
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One of Gonvarri´s  priorities is to help local development in the areas 
that we have a presence. For this reason, collaboration agreements with 
non-profit organizations have been established with whom corporate and 
local activities of varied nature are set in motion.

Social Action 

Corporate colaboration

Since 2014, we have supported the Foun-
dation What Really Matters with dissemi-
nating universal, moral and ethical human 
values through the development of moti-
vational conferences. 

In 2018 we have been present at the fo-
llowing congresses Madrid, Oviedo, Valen-
cia, Malaga, A Coruña, Bilbao, Seville and 
Palma de Mallorca.

We began collaborating in 2013 and aim 
both to prevent traffic accidents through 
training and social sensitization and also 
to offer psychological and juridical support 
to the victims of road accidents.

In 2018, we have expressly supported the 
diffusion of road safety issues at schools 
in the Madrid Community, in addition to 
our collaboration at sport events.

 

           

We have supported the Foundation sin-
ce 2007, apart from being its Trustee. Its 
mission is to improve the lives of people 
with intellectual disabilities and to foment 
their social integration. 

This year the company has supported the 
Foundation with the rent of its spaces and 
utilities and collaborating closely in the 
week of volunteering.

We have supported the Foundation since 
2013, to contribute to the dissemination 
and compliance of the 10 Principles and 
Objectives of Sustainable Development.

In 2018 we participated in various confe-
rences to improve our contribution to the-
se objectives.

We have supported the Foundation since 
2013. Its mission is to end food insecurity 
and malnutrition in areas of humanitarian 
catastrophes. 

In 2018, we made a special contribution 
that helped provide 10,000 basic meals 
in places where there have been natural 
disasters, such as those from Guatemala’s 
volcano.

Our collaboration began in 2018, with the 
purpose of educating people with disabili-
ties about road safety.

This year we have set the project “road 
education: a great value” in motion in 
the foundation´s adapted football and 
basketball sport schools.

We have supported the Foundation since 
2016, to contribute to the joint construc-
tion of a stronger society and with compe-
titive companies lasting over time.

In 2018 we collaborated as Trustee of the 
foundation and participated in projects 
aimed at improving communication and 
measurement of actions in the area of sus-
tainability.

102-12 AND 413-1
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Health and Sports

Within the initiatives related to health and 
sport that have a social component, we 
highlight the following: 

Gonvauto Navarra, collaborated as a 
private sponsor with the football school 
“Asociación Deporte Formativo del Valle 
de Egues”, which has benefitted over 350 
youngsters over recent years. In addition, 
it makes an annual donation to the “Dra-
vet Syndrome” foundation, which resear-
ches this disease.

Gonvarri Puebla, donated food and hy-
giene and cleaning products to the As-
sociation “Una Nueva Esperanza A.B.P.” 
which helps children and low-income 
youths with cancer. In addition, it donated 
sportswear to “la Casa del Adolescente” of 
the State of Puebla, which houses vulne-
rable children from 13 to 17 years old who 
need prioritized attention.

Steel & Alloy, actively collaborated in 
the fight against cancer through various 
campaigns, such as by donating the bad-
minton championship prize money to the 
“Cancer Support Centre” and by donating 
various prizes to the “Breast Cancer Ac-
tion Group” raffle. Funds were also raised 
for “MacMillan Cancer Support” and con-
tributions were made during the “Brave 
the Shave” campaign to this same centre.

One employee from Newton Aycliffe went 
from London to Paris by bicycle to raise 

funds for the fight against Alzheimer´s, 
with the Compton Hospice Foundation. 

AMG Campinas, collaborated in the pro-
ject “Gol de Letra” which offers oppor-
tunities to practice sports and leisure 
activities to the most underprivileged. Mo-
reover, it participated in the “Plaster wor-
kshop” project with the “Pequeno Principe” 
hospital with the help of volunteers.

Gonvauto Galicia participated in the 
“Caminando Juntos” campaign of Aldeas 
Infantiles with the triple objective of pro-
moting sports within families, fostering 
healthy living habits and being in solidarity 
with children.

Gonvauto Barcelona participated with 
its Emotional Driving cycling team in the 
24-hour Madform BiCircuit for the “Cami-
nando Juntos” campaign with three main 
objectives: to promote sports within fami-
lies, foster healthy living habits and be in 
solidarity with children from disadvanta-
ged family backgrounds.

It also donated 15€ for each lap of the cir-
cuit to AESLEME.

AMG Senica, gave gifts for children to the 
association “Plamienok”, which focuses on 
medical aid and care, nursing, psycho-

social and spiritual care for very sick and 
incurable children, allowing them to live at 
home.

GMH Romania, sponsored the “Summer 
Ski Jumping Grand Prix-Men´s Cup Ras-
nov” and collaborated in organizing two 
legs of the Ski Jumping Ladies World Cup 
in order to promote the sport to youths.

It also participated in the awarding cere-
mony of the Olympic Sport Club “Cetate 
Rasnow” 2018, helping to strengthen the 
self-esteem of the children, praising their 
sporting efforts and supporting the Ro-
manian team “Kendo”  in the World Cham-
pionships, so that they can travel and 
compete in this sport.

Additionally, they made one-off donations 
to the organizations “Vreau sa zbor” and 
“Asociatia Sfantului Nectarie”.

Gonvarri Barcelona, supports children 
by collaborating in the purchasing of foot-
ball equipment for players from low-inco-
me backgrounds at the “Club Pena Barce-
lonista Sant Just Trajana”.

Gonvarri Valencia, participated in di-
fferent sport events such as the “Carrera 
Solidaria con otra Mirada” organized by 
the “Asociación Grupo Espiga”, and the 
projects: Solidarity Toys and School Su-
pport. 25% of the money raised is for the 
Asociación Española Contra el Cáncer de 

Social well-being

Education

Culture

Environment

Economic development

Health and sports

Local contribution
We create measures and programs to 
develop the local community in different 
countries and with different approaches. 
Their contribution is summarized in the 
attached graph.

No operations with significant (real and 
potential) negative impacts on local com-
munities have been detected (413-1 and 
413-2).

Distribution by action
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Environment

Culture

Gonvauto Puebla, annually donates un-
contaminated wood to the Africam Safari 
Zoo (36,070 kg), in support for the protec-
ted “Parque Nacional Izta Popo” in Mexico. 
The wood is used for the construction and 
reparation of the recreation area of the 
animals, as well as for building toys and 
food storage.

AMG Campinas has created the volun-
tary group “Protectors of the Environment” 
with the purpose of raising awareness 
and making its employees, relatives and 
friends participate.  

Flinsa, collaborates with the Cotes Baixes 
high school in the educational Project 
“ECO-DIMONI”, by providing materials (tu-
bes, straps with different properties, resis-
tors, etc.) to develop and design ecological 
low-consumption vehicle prototypes, that 
already have received recognition.

GVS Dongguan, set a small reforestation 
project in motion in the plant surroundings 
to improve its environment and to contri-
bute to the absorption of C02 emissions. 
The workers are responsible for its main-
tenance.

HIASA supports the “What Really Mat-
ters” foundation to communicate univer-
sal values through financial contributions 
and by diffusing the actions it carries out 
among its employees.

AMG Campinas supports cultural de-
velopment in its region through different 
projects:

• “Curtas de Animação”, developed tou-
ring free animation workshops created 
by the Centro de Cine de Animación de 
Campinas for public school students 
from the inland cities of Sao Paulo. The 
short films made are shown in free mo-
vie sessions accessible to all audiences.

• “Proyecto Allegro”, aims to develop 
potential talents and skills via music 
education. It offers guitar, violin, cello, 
flute, choir and musicality workshops, 
and, by doing so, contributes to the 
social inclusion of the participants and 
their families.

AMG Paraná, through the “Laços” pro-
ject, makes artistic and playful exhibitions 
about hospitalized children, together with 

a composition created by the plastic artist 
André Mendes. The project is displayed on 
the facade of the Hospital Pequeño Princi-
pe, in Curitiba.

GMH Russia, collaborates altruistica-
lly with the installation of shelving and 
storage systems, including labour, in the 
“Kirovsk Palace of Culture”. This palace is 
responsible for the cultural development 
of the entire Kirovsky district, employing 
more than 1,000 talented people.

The project is complex, both in terms of 
the availability of suitable spaces for sto-

rage systems and due to the necessary 
adaptation to the different types of mu-
sical instruments that require their own 
space. The project will be completed in 
early 2019.

GMH Romania, made one-off donations 
to the “Branch Association of The Libra 
Foundation”. 

Gonvarri Barcelona, donated to the “Ge-
gants de Castellbisbal”, to contribute to 
maintaining this tradition.

Governo do Estado de São Paulo, Secretaria da 
Cultura e ArcelorMittal Gonvarri apresentam

Você é nosso convidado para assistir aos

Data: XX/XX/XXXX – Horário: XXhXX
Local: Rua Angra dos Reis, 130 - Jardim Nova Europa - Hortolândia/SP

Animações criadas pelos próprios alunos! Não perca!

2ª EDIÇÃO
A cidade, sua história, sua cultura e personalidades

Patrocínio:

E.E. PROFª MARIA 
CRISTINA DE SOUZA LÔBO

Realização:

Secretaria da Educação

Utilizando dinâmicas relacionadas ao desenho e a pintura, este projeto busca propor um encorajamento 
a perceber novos olhares, seja por parte das crianças que assinam em conjunto as obras coletivas, seja 
por parte dos visitantes da exposição. A ideia central é desbloquear o corpo e a mente com obras e 
atividades simples, resultados abstratos e subjetivos, assim todos terão capacidade de desfrutar do 
processo artístico. 

O projeto ainda prevê intervenções artísticas permanentes de artistas convidados nas fachadas do Hospital 
Pequeno Príncipe, em Curitiba. Esta etapa do projeto possibilita não só o contato do público interno da 
instituição com murais e com a arte de forma geral, mas também da população da cidade, uma vez que o 
prédio da instituição encontra-se em área central e de grande circulação de pessoas. 

As atividades do projeto serão realizadas durante 12 meses.

Reconhecendo a importância do estímulo e da prática artística na infância, este projeto prevê a realização de 
uma exposição de peças artísticas de autoria de crianças em fase de tratamento hospitalar. Junto de 
composição expositiva criada pelo artista plástico curitibano André Mendes, a exposição busca despertar os 
participantes e o público em geral para o envolvimento com o mundo das artes, potencializando o 
empoderamento infantil. O projeto ainda prevê a realização de três intervenções artísticas em fachadas do 
Hospital Pequeno Príncipe, em Curitiba. 

açosL

JUSTIFICATIVA

• Realizar exposição em museu de Curitiba-PR apresentando peças artísticas criadas por crianças em 
fase de tratamento hospitalar em conjunto com o artista plástico André Mendes, estima-se um público 
de 2.000 pessoas à exposição; 

•  Imprimir 3.000 catálogos da exposição que serão distribuídos gratuitamente;
•  Realizar 05 visitas guiadas à exposição, atingindo um público de 500 pessoas;
•  Fazer 03 intervenções artísticas nas fachadas do Hospital Pequeno Príncipe de Curitiba 

OBJETIVOS

DURAÇÃO

*O número de atividades pode variar de acordo com o percentual de captação.

Sagunto. Within this context, it also parti-
cipated in the race “IV Carrera Amuhcan-
ma” organized by the foundation Funda-
ción Fisabio, which guarantees research 
on women with triple negative cancer at 
the Sagunto Hospital.

Hiasa and Tarragona, collected bottle 
lids for a solidarity project, aimed at pro-
viding underprivileged children with unre-
gulated medical treatment in the health 
system and/or materials that will enable 

them to alleviate the physical problems 
they suffer from, treatments they would 
otherwise not be able to obtain.  

Gonvarri Burgos, held the third edition 
of the Solidary Paddle Tournament to help 
a boy from Burgos with the after-effects 
of herpetic meningitis in various events, 
such as: the AECC night race “Liberanos 
Domine Rabe-Tardajos”, the sponsors-
hip of the Christmas basketball solidarity 
match for the collection of toys and school 

material, the corporate equipment of the 
MTB 2018 team and the advertising of 
the Tizona 18/19 Basketball Club, as well 
as the purchase of season tickets with the 
Burgos Handball Club.

Madrid, sponsored the 12th hole of the 
Solidary Golf Tournament organized by 
the NGO Africa Directo, to improve the 
living conditions of the most underprivile-
ged in the South Sudanese refugee camp 
“Bidi Bidi”.
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Hiasa and Gonvarri Valencia organised 
a food collection among the plant staff in 
favour of the Food Bank Foundation of 
Asturias and Sagunto respectively.

GMH Germany sold its unused IT equi-
pment privately to its employees. The 
money that was obtained was donated to 
a family that has a disabled child, accom-
panied by a birthday present.

In addition, internally GMH Germany de-
velops the “Corporate social inclusion ma-
nagement” (BEM) program, which ensures 
that people suffering from long illnesses 
can easily return to work, preventing the 
recurrence of the illness.

AMG Campinas, participated in different 
projects aimed at improving the well-being 
in its environment, such as:

• During the celebration of SIPATMA, 
employees donated food that went to 
various communities and to underprivi-
leged groups.

• It held the “Winter Clothes Campaign 
Social Action” for the collection and do-
nation of winter clothes for charities.

• It participated in the Christmas social 
action “Papai Noel dos Correiros”, one 
of the most important social actions 
in Brazil for over 25 years. Its aim is to 
adopt a letter sent to Santa by under-
privileged children and respond to their 
requests for gifts, spreading values like 
solidarity.

Steel & Alloy, celebrated its 50th anni-
versary and organized different activities 
to raise funds. These will be donated to 
different charities in 2019.

GVS Dongguan, 47% of the staff dona-
ted blood to the Dongguan Redcross Cen-
tre and made a financial donation to the 
Dongguan Social Welfare Centre to impro-
ve the situation and quality of life of the 
centre’s users.

Gonvarri Portugal organized the collec-
tion of solidary bottle lids, as well as clo-
thes, toys, books, teaching materials and 
office furniture in collaboration with the as-
sociations “Associacao Meninos de Ouro” 
and “Centro de Apoio ao Sem Abrigo” to 
defend the rights of children and help pro-
vide a home to this vulnerable group.

Gonvauto Galicia, all employees colla-
borated with Caritas Marin by providing 
clothes, toys and food for the Christmas 
period.

Flinsa, collaborated through financial aid 
in the realization of the procession of the 
Mayan Kings of the locality of Ibi, which 
gives gifts to less fortunate families.

Gonvauto South Carolina, donated to 
the United Methodist Church of Buffalo, to 
contribute to the displacements of missio-
naries to help the most disadvantaged. In 
addition, it also donated to the Christmas 
parade, for the enjoyment of the children 
and their families.

AMG Senica, organized a Christmas party 
for its employees, which included a raffle 
with attractive prizes from its suppliers 
and business partners, in which employees 
participated by buying tickets. The money 
raised was used for solidarity purposes re-
lated to the needs of an employee.

GMH Romania, ollaborated with the Kids’ 
Club (Social Educational Club) in various 
social programs, helping low-income and 
vulnerable families, through psychological 
and material support to both parents and 
children, to prevent them dropping out of 
school.

The company became involved with Ras-
nov school in promoting Easter festivities 
in local schools, mainly in traditional egg 
painting, as well as in the Christmas Tree 
Festival, Romania’s largest charity event, 
which opens the school doors to children 
from vulnerable socio-economic back-
grounds, through three support programs. 

Furthermore, it donated to the Association 
“Asociatia de servicii Social Scut”, which 
helps young people without families to 
integrate in the society.

Social Well-Being
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Economic development

AMG Campinas participated in the 
6-month “My Big Friend Project”, in which 
collaborators and children of the CPTI Ins-
titution exchange letters, to stimulate wri-
ting, humour and social interaction.

Gonvauto Galicia created the “Exce-
llent Scholarships” program for the 2018-
2019 academic year, with the objective of 
rewarding the efforts of the youngest and 
helping them to fulfil their dreams. These 
scholarships are intended for the children 
of workers who attend 6th Primary, ESO, 
Bachillerato or Vocational Training and 
pass the entire Academic Year in June, ob-
taining an average grade in their academic 
record equal to or greater than 8.

Flinsa, made a donation to the winner 
of the “Best project of the UPV Materials 
Master” (Alcoy) award, to help encourage 
students in novel and innovative projects.

Gonvarri Colombia supports the promo-
tion of free technical and technological 
education for young people with limited 
economic and social resources via scho-
larships through the National Learning 
Service (SENA).

GMH Romania, made one-off donations 
to the University of Transylvania.

Gonvauto Barcelona held the “Francis-
co Riberas Scholarship” program, in order 
to support the studies of the children of 
employees with special needs and the 
children of deceased workers. 

Madrid, within the Emotional Driving pro-
ject, there are many training steps carried 
out in schools to educate on Road Safety.

Gonvarri Burgos, contributed to improve 
education by making a donation to the 
Foundation of the University of Burgos.

Hiasa, participated in the team race (100 
km.) in collaboration with Intermon Oxfam, 
to raise money with the aim of developing 
infrastructure to facilitate access to closer 
water wells in African countries.

AMG Campinas, participated, with a 
group of volunteers, in the reconditioning 
of the “Regina Amelia” Sports Court whe-
re the NGO CPTI operates, with the aim of 
providing education and social assistance 

to ensure the rights of children, adoles-
cents and disadvantaged family groups in 
northern Campinas.

GMH Romania, contributed to the Da-
ruieste Viata association for the construc-
tion of a large children’s hospital.

Gonvarri Burgos, collaborated through 
a donation to the project DIHBU 4.0 ITCL.
HUB technological for the transition of 
companies to the new industrial revolution. 

Education

Gonvarri Valencia, made a donation for 
the printing of a calendar illustrated with 
photos of falleras of Sagunto and children 
with disabilities. The calendar will be sold 
to fund the “Asociación de Discapacita-
dos Camp de Morvedre - DISCAMP”.

Gonvarri Colombia, organized a fami-
ly event with the objective of getting to 
know the local community, bringing them 
closer and strengthening ties, which it ac-
tively participates in. 

In addition, Gonvarri Colombia holds a 
“Synergy and teamwork” workshop, ai-
med at the group of retirees and early 
retirees of the company so that they can 
share experiences on retirement and pro-
vide strategies on how to spend their free 
time.

Gonvarri Burgos, with the Brotherhood 
of Blood Donors of Burgos, organized 
a donation to the blood bank of Castile 
and Leon in which the staff participated. 
Moreover, Gonvarri Burgos collaborated 
in a clothes collection for Caritas and 
also participated in the BNI Effectiveness  
charity dinner to help people with disabi-
lities.
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The Emotional Driving program was created in 2014 with the objective of raising awareness on the 
importance of road safety, both inside the company and in society as a whole.

The differentiating factor of this program lies in the transmission of positive and motivational stimuli 
and messages to encourage responsible and respectful habits on the road.

The project contributes to the Sustainable Development Goals, primarily to Goal 3.6: “by 2020, halve 
the number of global deaths and injuries from road traffic accidents”, while it also has a positive 
impact on goals 11.2, “by 2030, provide access to safe, affordable, accessible and sustainable 

transport systems for all and improve road safety” and 17, “partnerships to reach the goals”.

Emotional Driving

STORY

TERRITORY

PURPOSE

DRIVERS

Companies Society

DIFFERENTIATION    

Positive  
motivation

CONTRIBUTION

Road Safety

Doing well by doing Good

Our drivers

Preventive 
driving

Employees
1

Primary and 
Highschool students
Influencing parents

Motivated 
drivers

2

Road hauliers
4

People with disabilities

5

Experts

6

7

Future
drivers

University 
students

Responsible use of 
mobile phones

3

Value chain Associations
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Emotional Driving Program and stakeholders

The ED School project, together with AES-
LEME, launched in 2016 at the beginning 
of the school year. This project aims to edu-
cate the youngest about the importance 
of driving safely and responsibly through 
presentations.

We visited 130 schools and study centres 
in the Madrid Community, reaching over 
8,000 students with our message. Similar-
ly, participation in the ED School challen-
ge was high, in which the students wrote 
handwritten messages on Post-It notes to 
their parents to ask them to drive more res-
ponsibly and safely.

The winning message this year was: “Mum, 
Dad, I know it is not only up to us, but let’s 
collaborate, as it is better to lose one minu-
te of our lives than our lives in one minute”.

The second edition of this project finished 
in 2018, and in September, taking advanta-
ge of the start of the new school year, we 
will recommence our commitment to this 
collective through the third edition of ED 
School.

Together with the Council of Pozuelo and 
the Local Police department, Gonvarri and 
Emotional Driving participated in the “Chil-
dren’s Road Safety Contest” and in the 
subsequent award ceremony. Its goal was 
to promote safe traffic attitudes, habits and 
values for Pre School and Highschool stu-
dents.

Student from 15 public, concerted and pri-
vate schools from the municipality of Po-
zuelo de Alarcon participated in the contest, 
and more than 3,200 entries were presen-
ted in the different categories of Drawing, 
Slogans and Road Safety and Mobility Mo-
dels, all with the common topic “Your emo-
tional signs to improve road safety”.

Emotional Driving, in alliance with Movis-
tar, participated in 8 national congresses 
of the WRM Foundation, in which more 
than 10,000 young people were educated 
about responsibility on the road and, parti-
cularly, about the danger of using a mobi-
le phone while driving. These congresses 
were held in Madrid, Oviedo, Valencia, Ma-
laga, La Coruña, Bilbao, Sevilla and Palma 
de Mallorca.

The message of the campaign was trans-
mitted by a young actor who, through a 
monologue with touches of humour, got 
the attention of the public and reinforced 
the message concerning the risk of using 
a phone at the wheel “The best message, 
like the best driver, is the one that reaches 
its destination”.

Complementary to this, Emotional Driving 
provided the youths with a rollover simula-
tor and invited them to reflect by writing a 
message to their relatives and loved ones 
encouraging them to drive safely and res-
ponsibly.

Since its inception, the Emotional Driving 
program´s main action has been holding 
roadshows at the different plants of the 
group, both at nationally and internatio-
nally, to educate our employees and their 
family members about road safety.

In 2018, the most recent roadshow was 
held in the Botanical Garden Orquideorama 
in Medellin, Colombia. The event attracted 
around 500 guests, mainly employees of 
Gonvarri Colombia, but also different Co-
lombian personalities such as the Secre-
tary of Mobility and the Secretary of Youth 
of Medellin; in addition to customers and 
suppliers.

Medellin has high road accident rates due 
to its overloaded traffic system and the 
lack of road safety education. The Emotio-
nal Driving presentation raised awareness 
on road safety and on the traffic accident 
rates that take hundreds of Colombian li-
ves. They shared moving testimonies on 
behalf of the victims of traffic accidents 
and there were conferences from different 
associations that showed worrying sta-
tistics on the traffic accident rates in the 
Colombian region, as well as their commit-
ment to minimizing these figures.

All those who attended had the opportu-
nity to go through the “Road Safety Park” 
which had various stands: Introduction to 
the activity, Road Safety for Motorcyclists, 
“Put the key to the car”, Rollover-, light ve-
hicle- and intoxication- simulators, Road 
Steel station.

Finally, there was a Panel in which the at-
tendees recorded their thoughts on what 
motivates them to drive safely, by writing 
them on Post-It notes.

In addition, the employees that work in the 
different Spanish production plants were 
invited to the congresses of What Really 
Matters, which strengthened their com-
mitment to road safety.

Employees

Preventive driving 
Our drivers

1

Influencing parents
Motivated drivers 

2

Primary and 
Highschool 

students
Responsible use of 

mobile phones

Future drivers 

3

University 
students
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At year-end and with the collaboration of 
the Real Madrid Foundation, Emotional 
Driving began a new project aimed at chil-
dren with disabilities. 

The aim of this project is to introduce va-
lues apart from practicing sports which will 
be elaborated on all throughout the sea-
son in adapted and inclusive schools.

The comprehensive training of beneficia-
ries through sport is one of the main ob-
jectives of the Foundation which, with the 
collaboration of Emotional Driving, takes 
another step forward in road safety edu-
cation adapted to people with different 
abilities, which improves their autonomy 
and social integration.

The students took part in inclusive soccer 
and adapted basketball sessions, where 
they had the opportunity to learn about 
different signs, how to cross the road pro-
perly or were able to help people in need.

More than 300 beneficiaries with disabi-
lities will participate in this activity, where 
they can also interact with the pets Va-
lorcito or Valorgol, who are examples for 
transmitting values, making students awa-
re of the importance of road safety.

Education in values 
and road safety 

Intellectual disability 

5

People with 
disabilities

Diffusion and innovation
Sharing Knowledge

6

Experts

Since its beginnings, Emotional Driving has been presented at various events and 
forums related to road safety, helping to spread this message. In 2018, Emotional Dri-
ving participated in the following events:

Valencia: Automotive Cluster

The project “Emotional Driving” was pre-
sented at the Automotive Cluster of the 
Comunitat Valencia (AVIA). Gonvarri’s 
commitment to the safety and wellbeing 
of its employees and society as a whole 
stood out, with special emphasis on its 
contribution to minimising accidents and 
injuries resulting from traffic accidents.

II Mobility and Road Safety Week 

Emotional Driving was present at the “II 
Mobility and Road Safety Week “ organi-
zed by the Sese Group, and gave an ex-
hibition on the project and its evolution, 
placing special emphasis on the applica-
tion of cutting-edge technologies, such as 
Augmented Reality.

From day 0 to 100 in Road Safety 

Emotional Driving participated in the 
conference on “From day 0 to 100 in 
Road Safety, Technology & Awareness 
vs. Accidents”, organized by Muprespa in 
Madrid. In it, the ED program was explai-
ned, providing its differential value with 
respect to other road safety programs, 
detailing the different target audiences, 
going over its journey and mentioning its 
future plans.

European Mobility Week 2018

Emotional Driving participated in the Eu-
ropean Mobility Week 2018 promoted 
by the Spanish Ministry for Ecological 
Transition, under the slogan “Combine 
and Move”.

The campaign aims to raise awareness 
among policy-makers and citizens for the 
negative consequences of irrational car 
use in the city, both for public health and 
the environment, as well as the bene-
fits of using more sustainable means of 
transport such as public transport, cycling 
and walking.

PRAISE publishes a case study on ED

The European Transport Safety Council 
(ETSC), through its project PRAISE (Pre-
venting Road Accidents and Injuries for 
the Safety of Employees), published a 
case study on “Emotional Driving” giving 
international coverage to our project.

Under the title “Managing Road Risks at 
Work”, PRAISE addresses the importan-
ce of raising awareness and sensitizing 
drivers on their “in-itinere” trips, with the 
aim of “promoting good practices of com-
panies that care about the safety of their 
employees”.

Sharing Alliances. SERES Foundation

The SERES Foundation celebrated the 
VI edition of the annual social innovation 
event “Sharing alliances” with the aim of 
promoting social progress through joint 
business initiatives and Corporate Social 
Responsibility programs.

The event presented the success story 
of Emotional Driving, focusing on road 
safety and its contribution to Sustainable 
Development Goals (SDGs), as well as the 
different initiatives under development.

Road transport and 
prevention behind the 

wheel

Value chain 

4

Road  
hauliers

Emotional Driving started a new journey 
at the end of 2018 focused on Gonvarri’s 
value chain: road hauliers. The focus is on 
driving prevention and road safety aware-
ness for this group of people who spend 
many hours on the road every day and are 
exposed to major road risks caused main-
ly by fatigue.

SEMANAEUROPEA 
DELAMOVILIDAD
16-22 DE SEPTIEMBRE
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Awards and acknowledgements
Emotional Driving received different awards throughout 2018, 
among which the following stand out:

Emotional Driving received the 
Honour Award from the Municipal 
Police of Pozuelo de Alarcón Town 
Council for its road safety awareness 
program, thus recognising its ability 
to promote health and wellbeing for 
young people and society as a whole.

Antonio Amengual, director of Road 
Steel, received the Road Honour Me-
dal awarded by the Spanish Road 
Association (AEC) in recognition of 
his career and active participation in 
different initiatives in the road safety 
sector, and the good work of the Road 
Steel division.

ED School won the prize of the II 
Road Safety Messages Contest.

Emotional Driving is underpinned by state-
of-the-art technologies to reach society 
effectively and directly with their message 
via different channels.

Among these, augmented reality and vi-
deo mapping stand out. In addition, ED is 
active on social networks such as Twitter, 
LinkedIn, YouTube and Facebook.

The main campaigns held in 2018 are de-
tailed next:

• At Easter, the campaign “The best 
message, as the best driver, is the 
one that reaches its destination” was 
presented, starring employees of the 
Sales department in Iberia, reinforcing 
awareness for not using the mobile be-
hind the wheel.

• During the summer season, Emotional 
Driving, together with Movistar, pre-
sented the study “Emotional Driving: 
young people at the wheel, distrac-
tions and mobile phone use”. The 
study gathers the opinions of more than 
1,000 young Spaniards between the 
ages of 18 and 30. A dozen journalists 
attended the presentation which recei-
ved great coverage in the media.

• On the third Sunday of November, the 
“World Day of Remembrance for 
Road Traffic Victims” was held.

 Emotional Driving wanted to show its 
commitment and pay tribute to this 
group via a campaign in which mana-
gement and employees of Gonvarri call 
for action, so that we take responsibili-
ty together and make others aware of 
the importance of road safety and the 
reduction of traffic accident rates.

• At the end of the year, a new release 
of the “At Christmas forget about the 
mobile behind the wheel” campaign 
was presented, aimed at preventing 
the use of the mobile phone while dri-
ving and, in doing so, avoiding traffic 
accidents. It was very well received in 
all Emotional Driving profiles on Social 
Networks (YouTube, Twitter, Facebook 
and LinkedIn).

Global sensitization
Committed Society 

7

Communication

Emotional Driving in the Networks

256 followers
173 tweets in 2018

3,960 visits to our profiles
132,228 tweet impressions

2,684 reproductions

437 followers
39 content published in 2018

10,116 impressions

14,173 users reached
+3,000 visualizations

YouTube

Twitter LinkedIn

Facebook
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In May 2018, Gonvarri, in collaboration with Movistar, conducted a perception study on “Young people behind the 
wheel, distraction and mobile phone use”, which gathers the opinions of more than 1,000 young Spaniards aged 
between 18 and 30. The complete study can be found on www.emotionaldriving.com/ED-jovenes-volante.pdf

EMOTIONAL DRIVING STUDY
Young people behind the wheel, distractions and mobile phone use

Respondents estimate that when you 
consult WhatsApp behind the wheel 

you are not looking at the road or 
distracted for around 11 seconds on 

average.
They believe that it is possible to pay 
attention to the phone without losing 

focus on the road and without being 
in danger. 4.28 seconds. 

Travel  120 m.* 
using the mobile 

without looking at the 
road, is not considered 

dangerous

*speed  100 km/h

Actions using the phone behind  
the wheel that they deem risky  

or dangerous:

 Using social networks: 8.64 / 10

 Reading news: 8.63 / 10

 Writing messages: 8.62 / 10  

 Using WhatsApp  8.59 / 10  

 Taking photos: 8.49 / 10  

 Making videos: 8.47 / 10

 Uploading photos to  
 social networks or  
looking for information: 8.25 / 10

(0 = not dangerous.  
10 = extremely dangerous)

Extremely
dangerous

actions

Almost  2 in 3 young people surveyed 
(63.44%) state they have asked a driver 
to stop using their phone at least once.

2 out of 3 warn    
about danger

More than  3 in 4 young Spanish 
people (77,22%) say they tend to be 

distracted while driving:

Generally: 4.80%
Occasionally: 16.58%

Rarely: 55.84%

Distractions 
when driving

More than  8 in 10 young 
Spaniards (81.62%) admit having 
had distractions behind the wheel 
as drivers or passengers that have 

endangered them.

80% have been  
distracted while driving

OBJECTIVE

DATA

CONCLUSIONS: DISTRACTIONS AT THE WHEEL AND MOBILE PHONE USE

Gender Age

Socio-demographic profile

Autonomous communities

Determine the mobile use behind the wheel and the level  
of awareness for road safety among young people.

5.00%

1.79% 1.09% 4.00%
1.31%

2.62%
15.87%

4.65%2.55%

14.04%

0.63%

2.60%

2.60%

10.51%

20.22%

4.62%

5.07%

 Men
 50.63%

 Women
 49.37%

18 a 22 
years

35.16%

23 a 26 
years

30.65%

27 a 29 
years

34.19%
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On the other hand, a high percentage of Spanish youths  
admit that while driving, they have:

 31.90%  Taken photos 
 27.50% Removed or put on clothing  
 23.09% Smoked 
 20.84% Drunk alcohol  
 20.84%  Take selfies 
 17.08%  Put on make-up or brushed their hair 
 17.08% Made videos  
 10.63%  Taken drugs 

 83.78% Sung songs  
 76.15% Listened to loud music  
 74.76%  Read maps or GPS 
 68.74%  Eaten or drank beverages  

 67.13%  Looked at the phone 
 64.98%  Viewed maps 
59.08%  Spoken on the phone 
52.20%  Answered text or WhatsApp messages 

CONCLUSIONS: MOTIVATION FOR ROAD SAFETY

CONCLUSIONS: ROAD SAFETY INFORMATION AND TRAINING

The responsibility of driving with passengers 
(74.43%), fear of having an accident (72.63%) and 

thoughts about the family (64.04%) are the main 
motivators for Spanish youths to drive safely and 

responsibly. 

People, accidents and family

Of the young drivers, 7 out of 10 (70.64%) state that they have 
once taken their foot off the gas when they thought about a certain 

person (parents, children, nephews, nieces, friends…) and thought 
that “the most important thing is to reach the destination”.

Thinking about someone special 
makes us reflect on our actions

Over 80% of young 
Spaniards believe that public 

campaigns would be more 
effective and would reach a 
larger audience if they were 

more real and dealt with 
real cases.

After showing them 
the video, 28.67% of 

respondents assure they 
have seen the video before. 7 
in 10 respondents (71.33%) 

affirm that they liked the 
video.

Most effective 
Campaigns

Video Campaign 
Emotional Driving

Noteworthy is that 73.03% 
of young Spaniards claim 

to never have received any 
information nor training 

concerning road safety after 
obtaining their license.

Lack of Road 
Safety training
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The Ethics Channel is made available to all 
employees, directors, managers and colla-
borators in the Gonvarri Group and also to 
other external stakeholders, such as custo-
mers, providers or the society in general. This 
with the same objective of consulting doubts 
about the application of the Code of Ethics 
and Conduct, just as notifying the possible 
misconducts that correspond to the breach 
thereof.

Rules of procedure of the Ethics Channel: 
These define the operating principles and 
the terms of use on which the Ethics Chan-
nel is based, and the functions and respon-
sibilities of each of the bodies involved in 
the management and processing of queries/
complaints.

The Compliance Committee is the mana-
ging body of this channel that establishes the 
action protocols to analyse, investigate, con-
clude and communicate the outcomes of the 
complaints received. It will periodically report 
on activity managing the Ethics Channel: the 
number of queries and complaints received, 
complaints concerning critical situations, sta-
te of complaints, etc. to the Board of Directors 
and its members. Similarly, any relevant issue 
will also be reported if necessary.

The external provider is in charge of provi-
ding and maintaining an accessible channel, 
guaranteeing the confidentiality of the com-
munications made and their management, 
safeguarding and filing the data according 
to the applicable regulations, and acting as 
an intermediary between the user and the 
Compliance Committee to guarantee confi-
dentiality as an operating principle. 

There are different possible ways to access 
the Ethics Channel:

• By sending a form through the electronic 
platform, available at https://gonvarris-
teelservices.i2ethics.com, which is also 
accessible via the Group webpage http://
www.gonvarristeelservices.com

• By sending an email to: ethicschannel@
gonvarri.com

• By sending regular mail to the postal ad-
dress: Auditoría Interna y Cumplimiento C/
Embajadores s/n 28053 Madrid.  

• By telephone through the Call Back option 
available on the platform https://gonva-
rristeelservices.i2ethics.com

Once the query/complaint has been commu-
nicated through the given platform or throu-
gh one of the other available media, the user 
will receive an email from the external provi-
der (i2ethics) with information to confirm the 
information sent to the Channel and start of 
their operation.

In 2018, the Compliance Committee recei-
ved two complaints regarding workplace 
harassment, as well as several consultations. 
One of the complaints, upon completion of 
the investigation, was filed with the conclu-
sion that it was unfounded.  

The second complaint was resolved by is-
suing a warning to the accused after the in-
vestigation (406-1).

A new Code of Ethics and Conduct was 
approved by the Board of Directors in Sep-
tember 2017 and so were the Action Proto-
cols of the Ethics Channel in January 2018.

Code of Ethics 
102-16 AND 102-17

Of special importance in 2018 is the modification and revision of 
the Code of Ethics and Conduct of the group.

The Code comprises of an express declaration of the values, prin-
ciples and behavioural guidelines that must be adopted by the 
people of the Group in their professional role, regarding topics 
such as relations with customers, employees, collaborators, pro-
viders and the community, and so consolidating the existing trust 
between the Group and third parties.

It is mandatory for employees, collaborators, directors and the 
managers of the Group know the full content of the Code and 

especially the principles and behavioural guidelines in it. It is also 
mandatory to have training inherent to this material and to pass 
an exam concerning the principles and directives the Code con-
tains.

Furthermore, the Compliance Committee and the Ethics Channels 
have been redefined to bring any of the undue situations, doubts, 
queries or shown malpractices, as well as legal or disciplinary me-
asures to their attention. 

An audit plan will be made annually to verify its adequate disse-
mination and compliance. 

In 2018, training began on the Code 
of Ethics and the Ethical Channel as 
the main parts of the Compliance 
Model. This training and the disse-
mination of the rest of the internal 
regulations will be completed in their 
entirety by 2019.

For the dissemination of the Code 
and the Ethical Channel, an online 
course was developed, accessible 
from the intranet and the mobile 
application, in which videos, texts 
and results tests were incorporated 
to facilitate comprehension, with an 
estimated duration of between one 
and two hours. In addition, a major 
training effort was made throughout 
the year to disseminate the princi-
ples of the Code, which will continue 
in successive years.

Around 200 hours total were inves-
ted in its elaboration, 3,020 emplo-
yees were enrolled, of which 2,304 
have completed the course. This 
amounts to 2,513 training hours. The 
employees of the GMH, Brazil, AMG 
Senica, Laser Automotive and China 
are not included.

The training of the remaining en-
rolled employees is expected to be 
completed in 2019, including those 
that have not yet started the process 
and the employees belonging to the 
new companies that joined Gonvarri 
in 2018 (GMH, Flinsa, Suports, etc.).

Ethics Channel
Awareness  
and training  (205-2)
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Energy Consumption
The production process of Gonvarri has an intensive energy con-
sumption, mainly in the plants that have galvanic and electro-gal-
vanizing coating processes. For this reason, the main points in the 
environmental management system are the monitoring, reduction 
and control of the energy consumption.

Internal energy consumption  
302-1

In 2018, Gonvarri used a total of 775,368 GJ of energy, not origi-
nating from renewable sources, of which 452,328 GJ come from 
electrical consumption (scope 2) and 323,040 GJ from LPG, natural 
gas, propane and diesel (scope 1). 

Practically all electric energy consumption is committed to produc-
tion. Only around 6% of the total amount is used in air conditioning.

The table included shows the distribution as a function of the con-
sumption type and country:

Distribution according to the type of energy consumption

Production

Energy
External energy consumption
Gonvarri manufactures different products/formats, with different 
finishes. Moreover, depending on the geographical location, the 
usual transport type is also variable (ship, train, truck, etc.). This 
makes the calculation and availability of data for the scope 3 es-
timation complex. Currently we are working on a methodology to 
calculate this energy consumption and, therefore, we expect to be 
able to report this information by the year 2022 (302-2).

Renewable Energy
A photovoltaic installation was put into operation in Gonvauto 
Navarra in 2010 (capacity 1.9 GJ), and in 2011 the installations 
of Gonvauto Barcelona (capacity 2.5 GJ) and Gonvarri Barcelona 
(capacity 2.0 GJ) followed. Annual production in 2018 amounts 
to 6,631 GJ (fully sold to third parties) and 60 GJ for consumption 
at the same installation. Through this activity we estimate a to-
tal of 531 tons of CO2 emissions were avoided.

Energy intensity 302-3

Gonvarri considers that a good way to measure efficiency and 
the impact of its processes is by measuring the energy intensity.  
The resulting annual ratio is calculated by dividing energy con-
sumption by the total weight of products sold in each country.
The calculation takes both electricity and fuel, only relative to 
their internal use, into consideration.

0

3

2

1

Gonvarri 
Navarra

Gonvarri 
Barcelona

Gonvauto 
Barcelona

2,380 GJ
1,888 GJ

2,363 GJ

Country
Electricity 

 (GJ)
GLP
(GJ)

Natural 
Gas (GJ)

Propane
(GJ)

Diesel
(GJ)

Germany 14,473 0 5,940 0 1,177

Argentina 5,766 0 0 1,703 0

Brazil 31,171 3,871 25,320 0 0

China 28,315 0 2,226 0 0

Colombia 7,350 691 19,281 0 112

Denmark 272 0 0 0 0

Spain 254,468 56 180,023 1,059 4,997

USA 12,604 0 80 2,613 0

Slovakia 9,595 0 2,445 0 0

Finland 838 146 1,050 0 0

Netherlands 111 0 256 0 0

Mexico 11,440 3,143 0 0 553

Norway 112 0 0 0 0

Poland 7,178 0 487 0 0

Portugal 6,842 0 0 75 252

UK 14,219 161 16,256 0 0

Czech Rep, 17,108 0 2,826 0 0

Romania 9,992 0 31,760 1,606 0

Russia 9,739 12 12,190 587 53

Sweden 800 0 0 0 0

Turkey 9,936 0 32 0 1

Gonvarri 452,328 8,081 300,171 7,642 7,146

Country Energy Intensity  (GJ/tons of product sold)

Germany 0.02

Argentina 0.13

Brazil 0.11

China 0.36

Colombia 1.53

Spain 0.17

USA 0.16

Slovakia 0.04

Mexico 0.05

Poland 0.04

Portugal 0.04

UK 0.11

Czech Republic 1.85

Russia 0.06

Turkey 0.23

GMH Group 1.18

0.15
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In our commitment to sustainability, Gonvarri continues to work 
on maintaining our highly efficient production through optimi-
zing energy consumption in all our processes, production lines 
and auxiliary equipment, striving at all times to achieve maxi-
mum production rates with the lowest energy cost possible, 
whilst always maintaining high-quality standards.

In order to meet this objective, the ECO-ENERGY project has 
been under development since 2015. This project has the fo-
llowing main targets:

• The implementation of an energy management and monito-
ring system in the different plants.

• The search for and execution of measures to improve energy 
savings, which can primarily reduce gas, electricity and water 
consumptions.

Currently we have 18 plants which are monitored, the objective 
in 2019 is to add 4 more.

The control and monitoring of the general gas, electricity and water 
consumptions, as well as the consumptions of all the production lines, 
compressors, lighting, heaters, air conditioning, etc., is focused to:

• Conduct a detailed follow-up on the specific consumptions of our 
lines and auxiliary equipment that serves to detect possible de-
viations in our base lines.

 These consumption increases warn us of possible anomalies 
due to wear or bad use of our machinery, and create an alert for 
possible maintenance measures or operational changes.

• Analyse and assess the consumptions of our installations in or-
der to identify opportunities for improvement and energy optimi-
zation that will allow us to reduce our energy costs.

In 2018, 15 energy saving measures (ESMs) were implemented in 
different plants. This allowed us to increase Gonvarri´s energy sa-
vings by 3.12 Gwh/year, which, added to the savings obtained in 
previously implemented measures (53 ESMs since the start of the 
project), amount to annual savings of 10.86 Gwh/year, of which 
29% correspond to natural gas consumptions and 71% to electricity.

The accumulated reduction of energy consumptions over the 
4 years the project has run (2015 – 2018) is 19.92 Gwh, which 
amount to an estimated reduction of CO2 emissions of 3,665 tons/
year (1,201 ton/year in 2018).

Among the measures taken in 2018, especially significant are 
those that aim to optimize existing installations by replacing old 
equipment for new devices equipped with much more efficient te-
chnology, with regulators that are more precise and better adjusted 
to the operational needs.

The strong value that Gonvarri places on its commitment to sustai-
nability and the environment means that the company is always 
looking for and investing in the most efficient solutions and techno-
logies for its processes that allow it to reduce its energy consump-
tion as much as possible.

Planning and implementation of 
monitoring system

Energy Saving
2016

Gonvauto 
Barcelona

Gonvauto 
Galicia

Gonvauto 
Asturias

Gonvarri 
Burgos

Gonvarri 
Valencia

Gonvarri 
Portugal

AMG  
Paraná

AMG  
Campinas

2017

Gonvauto 
Barcelona

Gonvauto 
Tarragona

Hiasa

Gonvarri 
Aluminiun 
Thuringen

Gonvauto 
Thuringen

Gonvarri 
Poland

Gonvauto 
Puebla

2018

Gonvarri 
Argentina

Gonvauto 
South  

Carolina

SG Kaluga

2019

GMH  
Laubach

AMG  
Senica

Flinsa

Nitra

Natural Gas

Electricity

Gwh/year
3.12

Gwh/year
7.66

Energy Efficiency
302-4

SDG 7. To guarantee the access to affordable, sustainable, safe and modern 
energy for all, and, in particular, to contribute to doubling the rate of energy 
efficiency by 2030. 
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2015, 2016 and 2017 have been confirmed as the three war-
mest years to date. Globally, carbon emissions are expected 
to increase by 2.7 percent by 2018, according to new studies 
published by the Global Carbon Project.

Following the Paris agreement, COP 24 was held in Poland this 
year to coincide with the publication of the Report of the Inter-
governmental Panel on Climate Change (IPCC).

This report is clearly worrying and warns that the rate at which 
emissions are increasing will lead to widespread problems such 
as food shortages, forest fires, coastal flooding and population 
displacement by 2040.

It describes several ways to limit global warming to 1.5 de-
grees Celsius. These solutions will require unprecedented glo-
bal efforts to reduce the use of fossil fuels by 50 percent in 
less than 15 years and eliminate their use, almost completely, 
in 30 years.

Although COP 24 did not show a firm commitment to reduc-
tions, mainly due to the opposition of some countries led by 
the United States and Saudi Arabia, 160 countries presented 
their reduction objectives and verification rules and mechanis-
ms were established.

At Gonvarri we take different measures to minimize our im-
pact, both in our processes through energy efficiency; as in our 
products through lighter and safer designs that help to reduce 
vehicle emissions. Similarly, we contribute to the Sustainable 
Development Goals, as is detailed throughout the chapter.

Risks
• Increase in tropical storms: this year exceeded the 

average number of tropical cyclones in the four northern 
hemisphere basins, such as the Mangkhut and Yutu. 
In addition, typhoons such as Jebi and Son-Tinh and 
hurricanes such as Florence and Michael were associated 
with enormous economic damage and claimed a large 
number of victims.

• Increase of floods and rainfall: among others, the floods 
in south-west India which were the worst since 1920 
and the floods in western Japan, which killed at least 230 
people.

• More heat waves and droughts: in Europe, where many 
countries experienced an exceptional heat wave and 
drought in late spring and summer. Japan, the Republic of 
Korea, Oman and Algeria all set new national heat records.

• Increasing cold and snow: one of the most important 
cold waves in recent years affected Europe at the end of 
February and beginning of March.

• Forest fires: on 23 July there were major forest fires 
that affected Athens. The Canadian province of British 
Columbia surpassed its burned area record in one season 
for the second consecutive year and California suffered 
devastating forest fires.

Climate Change

Risks and opportunities associated with climate change
201-2

Environmental management

Through the development and implementation 
of environmental management systems we con-
tribute by measuring our impact and by defining 
measures that contribute to their mitigation.

Lighter vehicles

The CO2 emissions derived from transportation are estimated to be around 22% of 
the total. To minimize this impact, various measures have been taken, such as the 
changing of fuels, more aerodynamic designs, weight reductions and improving 
the awareness and sensitization of the drivers. However, this is still not enough.

Climate change affects every country on every continent. It has a negative impact on the economy and on the life of the people, com-
munities and countries. In the future, the consequences will be even worse. For this reason, goal 13 requires urgent action to combat 
climate change and its impacts. The greenhouse gas emissions caused by human activity make this threat grow. In fact, emissions 
have never been this high. 

This is why Gonvarri seeks to minimize its impact on climate change, through 2 main lines.

SDG 13
Adopting urgent measures to combat climate change and its effects
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By measuring its carbon dioxide (CO2) emissions, Gonvarri con-
tributes to improving the communication of its impact and to 
the collection of specific data with the aim of setting possible 
improvement targets.

Regarding the calculation of the CO2 emissions, these are re-
ported as directed by the Green House Gas Protocol (GHG Pro-
tocol) standard, taking the emission factors provided by the 
International Energy Agency (2013) as a reference.

Direct and indirect Emissions 
305-1 AND 305-2

The direct emission of greenhouse gases (scope 1) come from 
the combustion of fuel in the production process (natural gas, 
propane, and diesel) and amount to 22,390 tons of CO2. The 
indirect emissions (scope 2) are those generated in electric 
power generation plants as a result of the electric consumption 
in plants and offices, which amounts to 44,198 tons of CO2, 
and raise the total to 66,588 tons of CO2. 

In the attached chart their distribution by country is shown:

With regard to indirect emissions from other sources, in this 
scope we consider emissions that derive from business trips 
made, which amount to a total of 4,981 tons of CO2, and emis-
sions that derive from employee commutes, which amount to 
33,812 tons of CO2.

Their distribution is shown next (305-3):
Travel by plane

4,792

Rental car
170

Travel by train

19
tons CO2/year

tons CO2/year
tons CO2/year

Corporate trips

33,812
tons CO2/year

Employee transportation

Greenhouse gas emissions

Distribution by country

Country
GLP

(tons CO2)
Natural gas    
(tons CO2)

Propane 
(tons CO2)

Diesel
(tons CO2)

Electricity 
(tons CO2)

Germany 0 413 0 88 1,918

Argentina 0 0 107 0 625

Brazil 244 1,760 0 0 589

China 0 155 0 0 6,009

Colombia 44 1,340 0 8 221

Denmark 0 0 0 0 27

Spain 4 12,512 67 375 20,570

USA 0 6 165 0 1,761

Slovakia 0 170 0 0 538

Finland 9 73 0 0 47

Netherlands 0 18 0 0 13

Mexico 198 0 0 41 1,430

Norway 0 0 0 0 0

Poland 0 34 0 0 1,555

Portugal 0 0 5 19 576

UK 10 1,130 0 0 1,742

Czech Rep. 0 196 0 0 2,809

Romania 0 2,207 101 0 1,280

Russia 1 847 37 4 1,182

Sweden 0 0 0 0 5

Turkey 0 2 0 0 1,303

GONVARRI 510 20,862 482 536 44,198
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22,390 tons CO2/year
SCOPE 1

44,198 tons CO2/year

38,793 tons CO2/year

SCOPE 2

SCOPE 3

300,083 tons CO2/year
SOLAR STRUCTURES

1,201 tons CO2/year

531 tons CO2/year

ENERGY EFFICIENCY

RENOVABLE ENERGY

105,381 tons CO2/year 301,815 tons CO2/year

Emission intensity 
305-4

Gonvarri also takes note of the emission intensity to measure the 
efficiency and impact of its processes. 

The resulting yearly ratio is calculated by dividing the sum of its 
direct and indirect emission (305-1 and 305-2) by the total wei-
ght of all the products sold in each country. In the following table 
the obtained results are specified:

Avoided indirect emissions 
305-5

The company is very aware of the possible negative effects that 
can induce climate change and against this real risk, Gonvarri con-
tributes to its mitigation through the Solar Steel division.

The main activity of this division is the manufacturing and provi-
sion of solar structures, mainly fixed structures with a single-axis 
tracker, that are part of photovoltaic plants which are built to ge-
nerate renewable energy without greenhouse gas emissions.

In 2018, solar structures for the installation of a total of 1,726 
MW were provided, distributed over 15 countries.

By calculating, among others, the net sun radiation hours per 
project, as well as the percentage of the total cost of the project 
that these structures and the conversion ratio in each country, 
we estimate to have contributed to the avoidance of a total of 
300,083 tons of CO2 in 2018.

Similarly, concerning the energy savings that derive from the 
ESMs, these amount to 1,201 tons of CO2 avoided and a total 
of 531 tons of CO2 deriving from renewable energy installations.

BALANCE

196,434
tons CO2/year

CO   avoided2

CO   avoided2

CO   produced
2

Country
Emissions Intensity  

(tons CO2/tons of sold product)

Germany 0.003

Argentina 0.01

Brazil 0.00

China 0.07

Colombia 0.09

Spain 0.01

USA 0.02

Slovakia 0.002

Mexico 0.01

Poland 0.01

Portugal 0.003

UK 0.01

Czech Rep. 0.28

Russia 0.01

Turkey 0.03

GMH Group 0.10

0.01
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Carbon footprint analysis
Anthropogenic climate change is one of the biggest challenges of 
our time and we all, including companies, have the obligation to 
understand its causes, assume our responsibility and try to pro-
gress towards the reduction of emissions. 

This problem especially affects us in the steel industry as the 
production of steel, Gonvarri´s main raw material, is an emission 
intensive activity with an average of 1,83 tons of CO2 emitted per 
ton of produced steel. (Methodologic Cradle to gate. World Steel 
Association, 2017).

Greenhouse Gases are released into the atmosphere throughout 
the whole lifecycle of a product, from the extraction of raw mate-
rials to their manufacture, use, and end-of-life treatment.

The carbon footprint measures these emissions of Greenhouse 
Gases and represents them in their equivalent CO2 emissions. 
Measuring the carbon footprint over the entire life cycle is es-
sential in order to know the true impact of materials, products 
and services.

Emissions derived from other sources
305-7

Regarding emissions derived from other sources, these are few 
and isolated in our business, as the majority of the plants are not 
submitted to regulatory controls. 

The plants that perform special treatments (galvanization, elec-
tro-galvanizing coating, etc.), where controls are carried out by a 
certified body with the periodicity established in the correspon-
ding licenses and legal requirements, are affected.

Next, we summarize the main emissions:

In addition, 0.0008 t of KOH, 1.6 t of HCl, 0.009 t of Zn and 0.126 t of TOC are emitted in Spain and 0.11 kg of HCl in Brazil.

Other emissions (tons) NOx SO2 CO Particles (MP) VOC

Slovakia 0.0986 0.0006 0.04 0 0

Spain 8.162 0.6991 2.63 1.0608 0

Romania 2.4346 0.0220 0.95 0.0513 0

Russia 1.2746 0.0754 4.02 0 0.0920

Turkey 0.0001 0 0.0002 0.0006 0.0001

TOTAL 11.97 0.80 7.64 1.11 0.09
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At Gonvarri, we believe that the first step towards reducing 
our emissions is to get to know ourselves better. Therefore, in 
2018, a pilot project was developed which followed its own 
methodology and a “Cradle-to-Gate” approach.

For its development, we have selected two plants, which to-
gether represent the main activities of the group. For its size 
and characteristics, Gonvarri Barcelona encompasses most of 
the relevant processes of the organization (cutting lines, gal-
vanization, electro-galvanization, etc.) and, combined with the 

logistic activity and pickling line of Gonvarri Tarragona, they 
give us a reliable picture of the company activities.

This study will enable us to understand the emissions of our 
products better and detect which productive processes gene-
rate more emissions. 

In addition, this life cycle analysis may help to differentiate 
certain steel products that have great potential for recycling 
and lower emissions compared to other materials they are cu-
rrently competing against in the market.

The main outcomes of the carbon footprint analysis done in 
the Gonvarri Barcelona and Tarragona plants are given next:

• The extraction of raw materials and production of steel 
account for the large majority of the emissions (96.5%), fo-
llowed by the processes in the Gonvarri plants (≈2%), and 
finally the transport of the steel coils to the plants (≈1,5%).

• The most emission intensive processes of our plants are, 
by far, the pickling, galvanization and electro-galvanization 
processes. These account for 89% of the emissions in Bar-
celona (galvanization and electro-galvanization and 93% in 
Tarragona (pickling).

• Despite the fact that these account for a very significant 
part of the total emissions of our plants, the iron and steel 
processes in Barcelona and Tarragona obtain better results 
than the European and Asian averages. These results de-
monstrate the high efficiency of our analysed plants, which 
results in lower emissions than the sector average.

To significantly reduce emissions in pickling and galvanizing 
lines, work is already underway internally on several initiati-
ves: improving efficiency in electricity consumption and the 
consumption of the main emitting products (e.g. Minimizing 
zinc consumption) and encouraging the reuse of secondary 
products by minimizing the purchase of primary products (e.g. 
Hydrochloric Acid).

Gonvarri Methodology Scheme  
(based on analysis of Barcelona and Tarragona)

Pilot project: Gonvarri Barcelona and Gonvarri Tarragona

Outcomes

Raw Material 
Extraction and 

Production

First 
distribution  

(steel)

Other distributions 
and transformations

Usage
Transformation

General  (includes all other processes)

Galvanized and Electro-galvanized

Pickling

End of life 
and recycling

96.5% 1.5% 2%

Lifecycle Analysis


